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The article deals with and analyzes the issues of integrating the results of industrial production and

service of a wide spectrum generated by manufactured goods. We consider the transformation

mechanisms of economic development, facilitate the integration of manufacturers.

The changes in technological structures, lead�

ing to cyclical processes in the economy and

society, require the transformation processes of

goods production. Transformational trends of the

last decade have opened new perspectives for

the generation of new needs and obtaining addi�

tional sources of income for investors, both in

manufacturing and service sectors.

In the nearest future the income of industri�

al production refers not only to the moment of

selling the goods. This phenomenon could be

observed at some markets. The considerable

part of income is transferred for the future pe�

riods of using this product or equipment. This

creates the stimulus for producer to integrate

industrial production and service production

connected with buying the necessary equipment.

The significant changes in the character of so�

cial relations could be observed: it is not the

demand that stimulates the supply, but innova�

tive companies form the demands in society.

The observed tendency of transferring the

profit flow from the moment of selling to the

long�term period of getting profit forms the

competitive situation not among the producers

of goods but among the producers of services

or integrated companies, representing the in�

terests of the producers of goods and services

simultaneously, firms and affiliated persons.

Therefore the process of forming such inte�

grated companies could be in two ways:

♦service producer generates the establish�

ment of industrial production in his own busi�

ness, generating the consumption of the servic�

es of certain producer;

♦the producer of goods acquires services

and participation in production, or establishes

such producer in his company.

Such combination makes it possible to en�

ter the existing market of industrial production

with the unknown brand.
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